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“Stories have to be told or they

die, and when they die, we can't

remember who we are or why

we're here.”

@SportForBusines

WHY?
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“Inside each of us is a

natural-born storyteller,

waiting to be released.”

@SportForBusines

WHY ME?
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“Purposeful

storytelling isn’t

show business, it’s

good business.”

@SportForBusines

WHY NOW?
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HOW CAN I FIND OUR

VOICE AS A CLUB?

@SportForBusines

AN EXPRESSION OF WHAT YOU DO
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who is my audience?

@SportForBusines

Pick One From Six
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club members1.

@SportForBusines

Pick One From Six
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2. parents

@SportForBusines

Pick One From Six
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3. Wider Community

@SportForBusines

Pick One From Six

WATERFORD LSP COMMUNICATIONS SESSION FOR CLUBS        



sportforbusiness.com         2INTO3.COM

4. Public

    Representatives

@SportForBusines

Pick One From Six
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5. Sponsors

@SportForBusines

Pick One From Six
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6. kids

@SportForBusines

Pick One From Six
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what are the best

channels to use in

reaching them?

@SportForBusines
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Every different member of

your audience will have their

own views on this

@SportForBusines
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The Best Channel is the

one that the

storyteller best

understands

@SportForBusines
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E Mail

Whats App

Facebook

Twitter

Website

noticeboard

Instagram

TikTok

Local Media

Apps
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E Mail

Still the most effective

Short and Sharp

Consistent timing

Spell the Names right

Have a footer for your sponsors

Mailchimp or other services make it

easy
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Whats App

Beware the Danger

If Individual Coaches or teams are

wedded to it, it works

Don't use it for club comms 

If building a Club Policy leave this out



sportforbusiness.com         2INTO3.COM @SportForBusines

WATERFORD LSP COMMUNICATIONS SESSION FOR CLUBS        

Facebook

Ageing Profile

Needs to be updated on a regular basis

set up as a Business Account

Invite Members to a Group 

Be Accesible but Don't rise to Critics 
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TWITTER

Best for Newsy Updates

Always try to use images

Consider second account for score

updates

Check you Bio, Blue Tick is Good

Avoid multiple team accounts
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CONTENT
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WEBSITE

no website no visibility

simple set ups easily put together

Keep Contact Details Up to Date

Put up Content on a regular basis

Club Membership Options and online

payments
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NOTICEBOARD

MULTIPURPOSE

PRINT OFF YOUR WEBSITE STORIES OR

NEWSLETTER AND PHYSICALLY POST IT AT

THE CLUB

UPDATE REGULARLY

USE VISUALS ADOBE, CANVA ETC.
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INSTAGRAM and TIKTOK

NOBODY IS AN EXPERT AT EVERYTHING

YOU DON'T NEED TO BE EVERYWHERE

OPPORTUNITY TO ENGAGE YOUNGER MEMBERS
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local media

WLR 48,000 Listeners every day

News and Star Full Local Sports

Coverage

Make it easy for them to see your story

Tag them on social with your results or

events



sportforbusiness.com         2INTO3.COM @SportForBusines

WATERFORD LSP COMMUNICATIONS SESSION FOR CLUBS        

apps

lot of players in the market

teamer, clubber, playyon, etc

all have strengths but require another

'destination' on the phone

get the basics right first
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BE CAREFUL

EVERYTHING YOU SAY AS A CLUB REFLECTS

ON YOU AS A CLUB

IMAGERY CAN BE A MINEFIELD.  AVOID TEAM

PHOTOS OF KIDS

USE IMAGES WITHOUT FACES

CONTROL ACCESS TO YOUR CHANNELS 
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BE CAREFUL
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BUILD A TEAM

YOU MIGHT BE SURPRISED AT THE CREATIVITY YOU HAVE

WITHIN YOUR CLUB

EMPOWER INDIVIDUALS WITH RESPONSIBILITY

USE A LIMITED ACCESS WHATS APP GROUP TO 

SHARE STORIES ACROSS CHANNELS

DO NOT BE AFRAID TO REPEAT

PLAN YOUR REGULAR OUTPUT
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YOUR TURN...

@SportForBusines

ROB HARTNETT, SPORT FOR BUSINESS
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